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The B2B Influencer Bull’s Eye
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ASSESS
Identify your influencers

ALIGN
Ensure interests match up

ASSIST
Help them before they help you

ASK
Request specific action from them

CHANGE  
PERCEPTIONS

INFLUENCE  
DECISION MAKERS

The B2B Influencer “5A” Process

AMPLIFY
Spread their content through  

your channels

Your Unique Story

ACHIEVE  
BUSINESS

GOALS!

Digital Intelligence by

The 5 Essential Levels of B2B Influencer Marketing
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